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Exhibit 8
Firm’s Own Website

2002 2003 2004 2005
Survey respondent’s firm has
a website 50% 75% 2% 1%
Purpose of website:
Market the firm to new clients 84 93 88 84
Provide a general means for
clients to contact the firm 63 67 61 59
Provide useful Internet links n.a. n.a. 60 56
Market new services to existing clients 53 54 54 53
Provide an online client newsletter 50 48 44 41
Provide financial calculators n.a. n.a. 38 35
Market job openings to potential
employees 34 26 27 26
Provide online tax organizers for clients 19 12 12 11
Provide a means for clients to
submit information electronically 13 12 12 9
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